
Sustainability and Purpose-Driven

Marketing Strategy Training Course

23 - 27 Nov 2026

Kuala Lumpur

5200 € (Per Person)

Ref: #MAR7557_186983



Course Introduction / Overview:

In today's market, consumers are increasingly aligning their purchasing decisions with their values, demanding

transparency and genuine commitment to social and environmental responsibility. This paradigm shift has made purpose-

driven marketing not just a trend, but a fundamental business imperative. This intensive training course is designed to

equip professionals with the strategic framework and practical skills to navigate this new landscape effectively. Moving

beyond superficial "greenwashing," the curriculum delves into the core principles of integrating sustainability and

purpose into the very DNA of a brand. We will explore the concepts detailed by renowned academics like Philip Kotler in

his evolution of marketing philosophies, which emphasize a more human-centric and values-driven approach.

Participants will learn to build authentic brand narratives that resonate with conscious consumers, as discussed in

seminal works like "Green to Gold" by Daniel C. Esty. BIG BEN Training Center has developed this program to bridge the

gap between corporate sustainability goals and impactful marketing execution, ensuring that your organization can build

lasting brand loyalty and drive meaningful change while achieving commercial success. This course provides a

comprehensive A-to-Z guide for transforming your marketing function into a powerful force for good.

Target Audience / This training course is suitable for:

Marketing Directors and Managers.

Brand Strategists and Managers.

Corporate Social Responsibility (CSR) and Sustainability Officers.

Public Relations and Corporate Communications Specialists.

Product Development and Innovation Leaders.

C-Suite Executives and Business Owners.

Entrepreneurs and Startup Founders.

Advertising and Creative Agency Professionals.

Target Sectors and Industries:

Consumer Packaged Goods (CPG) and Retail.

Technology and Software.

Financial Services and Investment (with a focus on ESG).

Fashion and Apparel.

Manufacturing and Industrial Goods.

Healthcare and Pharmaceuticals.



Travel, Tourism, and Hospitality.

Governmental bodies, Non-Profit Organizations, and NGOs.

Target Organizations Departments:

Marketing and Brand Management.

Corporate Communications and Public Relations.

Sustainability and Corporate Social Responsibility (CSR).

Product Development and Innovation.

Executive Leadership and Strategy.

Sales and Business Development.

Investor Relations.

Human Resources (for employer branding).

Course Offerings:

By the end of this course, the participants will have able to:

Develop an authentic and compelling brand purpose that aligns with core business values.

Integrate sustainability principles into the overall marketing and business strategy.

Design and execute effective purpose-driven marketing campaigns across multiple channels.

Craft powerful brand stories that communicate social and environmental impact without greenwashing.

Master stakeholder engagement techniques to build trust with consumers, employees, and investors.

Identify and leverage key metrics to measure the ROI and social impact of purpose-driven initiatives.

Navigate the complexities of ESG reporting and communication from a marketing perspective.

Anticipate future trends in conscious consumerism and the circular economy to stay ahead of the curve.

Course Methodology:

This training course employs a dynamic and interactive learning methodology designed for maximum knowledge

retention and practical application. At BIG BEN Training Center, we believe in learning by doing. The program is structured

around a blend of expert-led presentations, in-depth case study analyses of successful purpose-driven brands, and

collaborative group workshops. Participants will engage in hands-on exercises to develop their own purpose statements,

campaign strategies, and communication plans. Interactive sessions, peer-to-peer feedback, and facilitated brainstorming

will encourage creative problem-solving and the sharing of diverse perspectives. We will utilize a variety of practical

toolkits, frameworks, and checklists that can be immediately implemented in the workplace. The facilitator will guide

participants through complex scenarios, ensuring a deep understanding of how to avoid common pitfalls like

greenwashing and how to build genuine brand authenticity. The learning environment is designed to be supportive and

engaging, fostering a space where professionals can confidently build the skills needed to lead their organizations in the

new era of sustainable and purpose-driven marketing.

Course Agenda (Course Units):

Unit One: The Foundations of Purpose and Sustainability in Marketing



Defining sustainability and the Triple Bottom Line (People, Planet, Profit).

The evolution from traditional marketing to purpose-driven marketing.

Understanding the modern conscious consumer and their motivations.

The business case for purpose: linking sustainability to profitability and brand loyalty.

Introduction to key frameworks: CSR, ESG, and the UN Sustainable Development Goals (SDGs).

Identifying and avoiding the pitfalls of greenwashing and purpose-washing.

Case studies of pioneering purpose-led brands.

Unit Two: Developing an Authentic Brand Purpose and Strategy

Conducting a brand audit to uncover core values and potential purpose.

Techniques for defining a clear, authentic, and actionable brand purpose statement.

Mapping and engaging key stakeholders (internal and external).

Aligning brand purpose with corporate strategy and sustainability goals.

Setting meaningful KPIs and objectives for your purpose-driven strategy.

Integrating purpose into your brand architecture and identity.

Workshop: Crafting a preliminary purpose statement for your organization.

Unit Three: Crafting and Communicating Your Purpose-Driven Narrative

The art of storytelling for social and environmental impact.

Developing a content marketing strategy that highlights purpose.

Leveraging digital channels: social media, blogs, and video for authentic communication.

Public relations strategies for sharing sustainability initiatives.

Engaging employees as powerful brand ambassadors.

Transparency in action: communicating both successes and challenges.

Practical session: Developing key messages for a purpose-driven campaign.

Unit Four: Activating Purpose Through Campaigns and Partnerships

Designing integrated marketing campaigns with purpose at their core.

Exploring cause marketing and strategic partnerships with non-profits.

Innovating for good: developing sustainable products and services.

Communicating sustainability across the supply chain.

Engaging customers through experiential marketing and community building.

The role of brand activism: when and how to take a stand on social issues.

Budgeting and resource allocation for purpose-driven marketing initiatives.

Unit Five: Measurement, Reporting, and the Future of Purposeful

Marketing

Frameworks for measuring the ROI and impact of purpose-driven marketing.

Introduction to sustainability reporting standards (e.g., GRI, SASB) for marketers.



Communicating ESG performance to investors and other stakeholders.

Leveraging data to refine and optimize your purpose strategy.

Future trends: the circular economy, regenerative business models, and B Corps.

Building a long-term culture of purpose within the organization.

Final project: Presenting a holistic purpose-driven marketing plan.

FAQ:

Qualifications required for registering to this course?

There are no requirements.

How long is each daily session, and what is the total number of training

hours for the course?

This training course spans five days, with daily sessions ranging between 4 to 5 hours, including breaks and interactive

activities, bringing the total duration to 20 - 25 training hours.

Something to think about:

As purpose becomes a marketing imperative, how can organizations maintain genuine commitment and avoid the

'purpose-washing' trap that erodes consumer trust?

What unique qualities does this course offer compared to

other courses?

This course distinguishes itself by moving beyond theoretical discussions to provide a deeply practical and strategic

roadmap for implementation. While many programs focus solely on the "why" of purpose-driven marketing, we

concentrate on the "how." Our curriculum is uniquely structured to connect high-level sustainability strategy directly to

on-the-ground marketing execution, ensuring that participants leave with actionable plans, not just abstract ideas. A

significant emphasis is placed on the critical skill of authentic communication and the art of avoiding greenwashing, a

nuanced topic often overlooked. We provide proprietary frameworks for crafting compelling narratives that build genuine

trust and resonate with discerning consumers. Furthermore, the course integrates the crucial aspects of measurement and

ESG reporting, equipping marketers with the language and metrics needed to demonstrate value to the C-suite and

investors. The focus is on building long-term brand resilience and loyalty through integrity, rather than on short-term

campaign tactics. It is an immersive experience designed to transform a participant's perspective and empower them to

lead meaningful change within their organization.


