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COURSE INTRODUCTION / OVERVIEW:

This intensive training course provides a comprehensive exploration of strategic copywriting, moving beyond basic writing
skills to master the art and science of conversion-centric communication. In a digital landscape saturated with content,
the ability to craft messages that not only engage but also compel action is paramount. This program, offered by BIG BEN
Training Center, is meticulously designed to equip participants with the psychological frameworks and practical
techniques necessary to drive measurable results. We will delve into the core principles of persuasion as outlined by
seminal thinkers like Robert Cialdini in his work "Influence: The Psychology of Persuasion," learning how to ethically apply
concepts of social proof, authority, and scarcity to build trust and motivate audiences. Participants will learn to analyze
their target audience deeply, develop a unique and compelling brand voice, and write high-impact copy for various
channels, from landing pages and emails to social media and advertisements. This course is not just about writing better
sentences; it's about engineering a complete communication strategy that aligns with business objectives and transforms

readers into loyal customers, ensuring every word serves a strategic purpose.

TARGET AUDIENCE / THIS TRAINING COURSE IS SUITABLE FOR:

e Marketing Managers and Specialists.

o Digital Marketers and Content Strategists.

e Professional Copywriters and Content Creators.

e Social Media Managers and Community Managers.

e Entrepreneurs and Small Business Owners.

e Sales Professionals and Business Development Managers.
e Public Relations and Corporate Communications Officers.
e Product Managers and UX Writers.

e Freelancers seeking to enhance their service offerings.

e Anyone involved in creating customer-facing communication.
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TARGET SECTORS AND INDUSTRIES:

E-commerce and Retail.

Technology and Software as a Service (SaaSs).
Marketing and Advertising Agencies.
Banking, Finance, and Insurance.

Healthcare and Pharmaceuticals.

Real Estate and Property Development.
Hospitality and Tourism.

Non-Profit Organizations.

Educational Institutions.

Governmental and Public Sector Agencies.

TARGET ORGANIZATIONS DEPARTMENTS:

Marketing and Communications.

Sales and Business Development.

Public Relations (PR).

Digital Strategy and Content Management.
Product Development and Management.
Customer Experience and Service.

Corporate Strategy.

Human Resources for internal communications.

E-commerce Management.
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COURSE OFFERINGS:

By the end of this course, the participants will have able to:

e Develop a powerful and consistent brand voice and tone.

e Conduct in-depth audience research to create detailed customer avatars.

o Apply core psychological principles to craft persuasive and influential copy.

o Write compelling headlines, subheadings, and calls-to-action (CTAs) that drive engagement.

e Master copywriting frameworks like AIDA (Attention, Interest, Desire, Action) and PAS (Problem, Agitate, Solve).
e Craft high-converting copy for landing pages, websites, and sales funnels.

e Develop effective email marketing campaigns and automated sequences.

o Create engaging and persuasive copy for various social media platforms.

o Utilize storytelling techniques to build emotional connections with the audience.

e Implement basic SEO principles within copywriting to enhance visibility.

e Analyze and test copy performance to continuously optimize for conversion.

COURSE METHODOLOGY:

The training methodology at BIG BEN Training Center is designed to be highly interactive, practical, and results-oriented.
We believe that mastering strategic copywriting comes from doing, not just listening. The course blends expert-led
instruction with a variety of engaging learning activities. Each session will include theoretical presentations to introduce
core concepts, frameworks, and psychological principles. These are immediately followed by practical application through
individual and group exercises, where participants will draft and refine copy in real-time. We will analyze a wide range of
real-world case studies from various industries to deconstruct what makes copy successful or unsuccessful. Collaborative
workshops and peer-review sessions will provide a supportive environment for participants to receive constructive
feedback and learn from one another. The facilitator will guide interactive discussions, Q&A sessions, and problem-solving
scenarios to ensure a deep understanding of the material. This hands-on, immersive approach ensures that participants
leave not just with knowledge, but with the confidence and skills to apply conversion-centric copywriting techniques

effectively in their professional roles.
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COURSE AGENDA (COURSE UNITS):

UNIT ONE: FOUNDATIONS OF STRATEGIC AND CONVERSION-FOCUSED COPYWRITING

The evolution from traditional copywriting to conversion copywriting.
Understanding the psychology of persuasion and consumer behavior.
Defining your target audience and creating detailed customer personas.
The critical role of market research in effective copywriting.
Establishing a unique and authentic brand voice and tone.
Differentiating between features and benefits to focus on value.

Introduction to core copywriting frameworks (AIDA, PAS).

UNIT TWO: CRAFTING THE CORE COMPONENTS OF PERSUASIVE COPY

The art and science of writing magnetic headlines.

Techniques for crafting compelling opening lines and hooks.
Structuring body copy for maximum readability and impact.
Developing a powerful and clear Unique Value Proposition (UVP).
Writing irresistible calls-to-action (CTAs) that prompt response.
Using proof elements like testimonials, case studies, and data.

The importance of clarity, conciseness, and specificity in writing.

UNIT THREE: COPYWRITING FOR DIGITAL MARKETING CHANNELS

Writing high-converting landing page and website copy.

Crafting persuasive email campaigns, newsletters, and autoresponders.
Creating engaging and shareable social media copy for different platforms.
Writing compelling copy for digital ads (Google Ads, Facebook, Instagram).
Principles of UX writing for a seamless user journey.

Optimizing product descriptions for e-commerce success.

The role of microcopy in guiding user actions.
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UNIT FOUR: ADVANCED PERSUASION, STORYTELLING, AND EMOTIONAL TRIGGERS

e Leveraging cognitive biases and psychological triggers ethically.

The power of storytelling to build brand loyalty and trust.

Developing a narrative structure for your brand and campaigns.

Using emotional language to connect with your audience on a deeper level.

Techniques for building authority and credibility through copy.

Applying principles of scarcity and urgency to drive action.

Addressing customer objections and anxieties within your copy.

UNIT FIVE: OPTIMIZATION, STRATEGY, AND INTEGRATION

e Fundamentals of SEO copywriting for organic visibility.

Integrating keywords naturally without sacrificing quality.

A/B testing headlines, CTAs, and other copy elements.

Analyzing copy performance using key metrics and analytics.

Developing a content strategy that aligns with copywriting efforts.

Editing and proofreading techniques for flawless copy.

Final project workshop and peer review session.

FAQ:

QUALIFICATIONS REQUIRED FOR REGISTERING TO THIS COURSE?

There are no requirements.

HoOW LONG IS EACH DAILY SESSION, AND WHAT IS THE TOTAL NUMBER OF TRAINING
HOURS FOR THE COURSE?

This training course spans five days, with daily sessions ranging between 4 to 5 hours, including breaks and interactive

activities, bringing the total duration to 20 - 25 training hours.

SOMETHING TO THINK ABOUT:

In an era of increasing automation and Al-generated content, what is the enduring value of human-centric, empathetic

copywriting in building genuine customer relationships?
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WHAT UNIQUE QUALITIES DOES THIS COURSE OFFER COMPARED TO

OTHER COURSES?

This course distinguishes itself by focusing intensely on the strategic and psychological underpinnings of effective
copywriting, rather than merely providing a collection of templates and formulas. While many programs teach what to
write, we emphasize the critical thinking behind why certain words work, empowering participants to adapt their skills to
any context, platform, or audience. The curriculum is built on a synthesis of classic persuasion theory, modern consumer
psychology, and data-driven marketing principles. We move beyond the surface level to explore the cognitive biases and
emotional triggers that truly drive human decision-making. Another unique quality is the highly practical and immersive
learning environment. The course is structured around a "learn-by-doing" philosophy, with a significant portion of time
dedicated to hands-on writing workshops, real-world case study analysis, and constructive peer-to-peer feedback. This
ensures that participants do not just absorb theory but actively build a portfolio of work and gain the confidence to apply

their new skills immediately, transforming their ability to communicate for measurable, conversion-centric results.
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