
Advanced SEO and Digital Visibility

Strategy Training Course

26 - 30 Oct 2026

Casablanca

4500 € (Per Person)

Ref: #MAR1676_284713



Course Introduction / Overview:

In today's hyper-competitive digital landscape, achieving and maintaining online visibility is a complex science that

extends far beyond basic keyword stuffing and link acquisition. This course is meticulously designed to transform your

understanding of search engine optimization from a series of tactics into a cohesive, strategic business function. We delve

into the sophisticated mechanisms that govern modern search, exploring how to build a sustainable digital presence that

drives measurable results. Drawing upon foundational concepts from pioneers like Andrei Broder, who categorized user

search intent, we will dissect the 'why' behind every search query. This program moves past fleeting trends to instill a

deep, adaptable skill set grounded in proven principles, such as those detailed in the comprehensive guide "The Art of

SEO: Mastering Search Engine Optimization". At BIG BEN Training Center, we are committed to empowering professionals

with the advanced knowledge needed to architect and execute powerful visibility strategies, ensuring their organizations

not only compete but lead in the digital space. This journey will equip you with the foresight to anticipate algorithm

changes and the expertise to build a dominant and resilient online footprint.

Target Audience / This training course is suitable for:

Digital Marketing Managers and Specialists.

SEO Professionals and Consultants.

Content Strategists and Marketing Writers.

Web Developers and IT Managers.

Marketing Analysts and Data Scientists.

Business Owners and Entrepreneurs.

Corporate Communications and Public Relations Professionals.

Product Managers seeking to improve online visibility.



Target Sectors and Industries:

E-commerce and Retail.

Technology and Software as a Service (SaaS).

Healthcare and Pharmaceuticals.

Financial Services, Banking, and Insurance.

Real Estate and Property Development.

Travel, Tourism, and Hospitality.

Education and E-Learning Institutions.

Government and Public Sector Organizations.

Media and Publishing Houses.

Target Organizations Departments:

Marketing and Digital Strategy.

Information Technology and Web Development.

Content Creation and Editorial.

Corporate Communications and Public Relations.

Sales and Business Development.

Product Management and Development.

Data Analytics and Business Intelligence.



Course Offerings:

By the end of this course, the participants will have able to:

Develop a comprehensive, data-driven SEO strategy aligned with core business objectives.

Conduct advanced technical SEO audits to diagnose and resolve complex site issues.

Master on-page optimization techniques, including structured data and semantic SEO.

Build and execute a sophisticated off-page strategy focused on authority and trust.

Create and manage a content marketing plan that establishes topical authority.

Analyze and interpret SEO performance data to make informed strategic decisions.

Adapt to major search engine algorithm updates and emerging trends like AI in search.

Integrate SEO efforts with other digital marketing channels for synergistic results.

Course Methodology:

The training methodology at BIG BEN Training Center is designed for deep learning and practical application. This course

rejects passive listening in favor of an immersive, interactive environment where participants actively engage with the

material. Our approach is built on a foundation of expert-led instruction combined with hands-on, practical workshops.

Participants will work with real-world case studies, deconstructing successful and unsuccessful SEO campaigns to

understand the strategic thinking behind them. Collaborative group projects will simulate real business challenges,

requiring teams to develop and present comprehensive visibility strategies. Interactive sessions, Q&A forums, and peer-to-

peer discussions are woven throughout the curriculum to foster a dynamic learning atmosphere. Instructors provide

continuous, constructive feedback on all practical work, ensuring that participants not only grasp the theoretical concepts

but can also confidently apply them. This blend of theory, practice, and expert guidance ensures that attendees leave the

course with tangible skills and a strategic mindset ready to be deployed within their organizations.



Course Agenda (Course Units):

Unit One: Strategic Foundations of Modern SEO

The evolution of search engines and user behavior.

Deconstructing search intent beyond simple keywords.

Advanced keyword research and opportunity analysis.

Conducting in-depth competitive landscape analysis.

Developing a strategic SEO roadmap and setting KPIs.

Integrating SEO with overall business and marketing goals.

Understanding the legal and ethical considerations in SEO.

Unit Two: Advanced Technical SEO and Site Architecture

Mastering crawlability, indexability, and rendering.

Optimizing site architecture for users and search engines.

Implementing advanced schema markup and structured data.

Core Web Vitals and user experience optimization.

Advanced solutions for mobile-first indexing.

Technical considerations for international and local SEO.

Log file analysis and crawl budget optimization.

Unit Three: Content Strategy and Topical Authority

Developing a content strategy based on E-E-A-T principles.

Building topic clusters and pillar pages for authority.

Semantic SEO and its impact on content creation.

Conducting comprehensive content audits and gap analysis.

Optimizing existing content for maximum performance.

Strategies for multimedia and video SEO.

Leveraging user-generated content for SEO benefits.



Unit Four: Authority Building and Off-Page Strategies

Modern link-building tactics that focus on quality and relevance.

Developing a digital PR strategy to earn high-authority backlinks.

Analyzing and managing a healthy backlink profile.

Strategies for disavowing harmful or toxic links.

Leveraging brand mentions and unlinked citations.

The role of social signals and online reputation in SEO.

Outreach strategies for building strategic partnerships.

Unit Five: Analytics, Reporting, and the Future of Search

Configuring advanced tracking with Google Analytics 4 and Search Console.

Analyzing SEO data to uncover actionable insights.

Creating meaningful SEO reports for stakeholders.

Measuring the ROI of SEO initiatives.

Preparing for the impact of AI and machine learning on search.

Optimizing for voice search and conversational queries.

Anticipating future algorithm shifts and industry trends.

FAQ:

Qualifications required for registering to this course?

There are no requirements.

How long is each daily session, and what is the total number of training

hours for the course?

This training course spans five days, with daily sessions ranging between 4 to 5 hours, including breaks and interactive

activities, bringing the total duration to 20 - 25 training hours.



Something to think about:

As search engines increasingly rely on AI and natural language processing to understand context and intent, how does the

traditional model of keyword-based optimization need to evolve to maintain relevance and effectiveness?

What unique qualities does this course offer compared to

other courses?

This course distinguishes itself by adopting a deeply strategic and forward-looking perspective on search engine

optimization, moving far beyond the tactical, checklist-based approaches common in the industry. Our curriculum is built

on the philosophy that sustainable visibility is not achieved through short-term tricks but through a holistic integration of

technical excellence, authoritative content, and a profound understanding of user intent. We prioritize teaching the 'why'

behind search engine behavior, empowering participants with the critical thinking skills to adapt to any future algorithm

update. Rather than focusing on specific tools, which can become obsolete, we focus on timeless principles and data

interpretation skills that are universally applicable. The program emphasizes the synergy between SEO and broader

business objectives, training participants to communicate the value of their work in the language of revenue and growth.

Our hands-on, case-study-driven methodology ensures that this high-level strategic knowledge is translated into practical,

implementable skills, creating professionals who are not just SEO practitioners, but true digital visibility strategists.


