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Course Introduction / Overview:

This comprehensive course is designed to transform your approach to business communication in
the digital age. We delve deep into the principles of strategic digital communication, moving
beyond basic writing to develop a cohesive and impactful content strategy. In a world saturated
with information, the ability to create content that not only engages but also drives business
objectives is paramount. This program, offered by BIG BEN Training Center, is built on the
foundational ideas of modern content experts like Ann Handley, author of the influential book
"Everybody Writes". Her philosophy that good writing is a strategic business asset is a core tenet
of our curriculum. Participants will learn to craft compelling narratives, understand audience
psychology, and align every piece of content with overarching corporate goals. We will explore the
entire content lifecycle, from initial ideation and strategic planning to effective distribution and
performance analysis, ensuring you can demonstrate a clear return on investment for your content
marketing efforts. This is not just a writing course; it is a strategic masterclass in leveraging digital
content to build brand authority, foster customer loyalty, and achieve sustainable growth.

Target Audience / This training course is suitable for:
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e Marketing Managers and Specialists.

e Content Creators and Copywriters.

¢ Digital Marketing Professionals.

e Public Relations (PR) and Corporate Communications Officers.
e Social Media Managers.

e Brand Managers.

e Business Owners and Entrepreneurs.

e Sales Professionals involved in content-led strategies.

¢ Human Resources professionals responsible for internal communications.

Target Sectors and Industries:

Technology and Software.

e Financial Services and Banking.

e Healthcare and Pharmaceuticals.

¢ Retail and E-commerce.

¢ Professional Services and Consulting.

e Hospitality and Tourism.

e Education and E-Learning.

e Governmental agencies and public sector organizations.

¢ Non-Profit Organizations.

Target Organizations Departments:
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Marketing Department.

Public Relations Department.

Corporate Communications Department.

Sales and Business Development Department.

Human Resources Department.

Product Development Department.

Customer Service Department.

Course Offerings:

By the end of this course, the participants will have able to:

e Develop a comprehensive digital communication strategy aligned with business goals.

¢ Identify and analyze target audiences to create resonant content personas.

e Write clear, concise, and compelling copy for various digital platforms.

e Master the art of brand storytelling to build emotional connections with audiences.

¢ Implement content planning frameworks, including editorial calendars and content pillars.
e Optimize content for search engines to increase organic visibility.

¢ Create and manage multi-channel content distribution plans.

e Measure content performance using key metrics and analytics tools.

¢ Demonstrate the return on investment (ROI) of content marketing activities.

Adapt communication strategies based on performance data and emerging trends.

Course Methodology:
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The training methodology at BIG BEN Training Center is designed to be highly interactive,

practical, and results-oriented. We believe that adult learning is most effective when it combines
theoretical knowledge with hands-on application. This course moves beyond traditional lectures to
create an immersive learning environment. Participants will engage in a variety of activities,
including real-world case study analyses, collaborative group workshops, and individual content
creation exercises. Each module includes practical sessions where attendees can apply the
principles learned to develop their own content pieces and strategic plans. Our expert instructors
facilitate dynamic discussions and provide personalized feedback to help each participant refine
their skills. The program emphasizes peer-to-peer learning, allowing attendees to share insights
and best practices from their own professional experiences. We utilize a blended approach that
includes interactive presentations, practical tool demonstrations, and strategic planning simulations
to ensure that participants leave not just with new knowledge, but with the confidence and ability to
implement effective digital communication and content strategies immediately within their
organizations.

Course Agenda (Course Units):

Unit One: Foundations of Strategic Digital Communication
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Introduction to the digital communication landscape.

Defining strategic communication vs. tactical content creation.

Aligning communication objectives with overall business goals.

Understanding the modern marketing funnel.

Conducting a comprehensive content and communication audit.

Audience analysis and persona development.

Mapping the customer journey across digital touchpoints.

Unit Two: The Art of Compelling Content Creation

e Core principles of effective business writing for the web.

Mastering brand voice, tone, and style guidelines.

The power of storytelling in corporate communication.

Writing for different digital formats: blogs, articles, and white papers.

Crafting engaging copy for social media platforms.

Developing persuasive email marketing content and newsletters.

e Scriptwriting essentials for video and audio content.

Unit Three: Developing a Robust Content Strategy

e Building a strategic content framework with content pillars.

Conducting keyword research for content planning.

Fundamentals of on-page SEO for content writers.

Creating and managing a practical editorial calendar.

Techniques for brainstorming and ideating new content.

Repurposing content for maximum reach and efficiency.

¢ Legal and ethical considerations in content creation.

Unit Four: Content Distribution and Promotion Channels

www.bigben-training.com




e Developing an integrated multi-channel distribution strategy.

¢ Leveraging social media for content promotion and engagement.
e Email marketing as a primary distribution channel.

e Exploring owned, earned, and paid media strategies.

e Introduction to native advertising and sponsored content.

¢ Basics of influencer outreach and collaboration.

¢ Building a community around your content.

Unit Five: Measuring Performance and Optimizing for Success

¢ |dentifying key performance indicators (KPIs) for content.

Using web analytics to measure content effectiveness.

Understanding engagement metrics across different platforms.

Conducting A/B testing to optimize content performance.

Creating insightful content performance reports for stakeholders.

Calculating the return on investment (ROI) of your content strategy.

Future trends in digital communication and content marketing.

FAQ:

Qualifications required for registering to this course?

There are no requirements.

How long is each daily session, and what is the total number of training hours
for the course?

This training course spans five days, with daily sessions ranging between 4 to 5 hours, including
breaks and interactive activities, bringing the total duration to 20 - 25 training hours.

Something to think about:
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In an era of Al-generated content, how can human-centric storytelling maintain its strategic value in

corporate communication?

What unique qualities does this course offer compared to
other courses?

This course distinguishes itself by focusing on the strategic integration of communication and
content, rather than treating them as isolated functions. While many programs teach the
mechanics of writing, we emphasize the "why" behind every word, ensuring that all content is
purposeful and directly contributes to measurable business outcomes. Our curriculum is built on a
holistic view of the entire content lifecycle, from high-level strategic planning and audience analysis
to the nuances of multi-channel distribution and performance measurement. We move beyond
generic advice to provide participants with actionable frameworks and models they can
immediately apply. The course uniquely blends the creative art of storytelling with the analytical
science of data-driven optimization. By incorporating principles from leading thinkers in the field,
we provide a robust, academically-grounded yet intensely practical learning experience. The
emphasis on interactive workshops and real-world case studies ensures that participants do not
just learn theory; they actively develop the strategic mindset and practical skills needed to lead
successful digital communication initiatives in a competitive landscape.
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