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CourseIntroduction / Overview:

This comprehensive training course is designed to equip marketing professionals with the specialized skills
needed to navigate the unique landscape of digital marketing for the entertainment and leisure industries. The
program addresses the distinct challenges of promoting experiences and intangible products, focusing on
creating emotional connections with audiences. Drawing on the foundational principles from "The Social
Media Marketing Book™" by author Dan Zarela, this course provides a strategic framework for leveraging
platformsto build and sustain fan communities. Participants will learn to craft compelling digital narratives,
from conceptualizing viral content to analyzing audience behavior, all while adhering to the dynamic nature
of these markets. BIG BEN Training Center has meticulously developed this curriculum to cover the entire
digital marketing lifecycle, from content creation and distribution to performance measurement and
optimization. The training emphasizes a data-driven approach to audience engagement, teaching participants
how to utilize analytics to inform campaign decisions and maximize reach. The course will also delve into
the legal and ethical considerations of marketing in these industries, ensuring a professional and responsible
approach to brand promotion.

Target Audience/ Thistraining courseis suitablefor:
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Marketing and brand managers in the entertainment sector.

Social media specialists.

Content creators and digital strategists.

Public relations professionals.

Event and venue promoters.

Artists and talent managers.

Product managers for leisure and lifestyle brands.

Target Sectorsand Industries:

e Film, television, and media production.

Music and performing arts.

Gaming and esports.

Tourism and hospitality.

Theme parks and attractions.

Sports and recreation.

Government agencies and cultural institutions.

Target Organizations Departments:

Marketing and communications.

Digital and social media.

Public relations and brand management.

Audience development.

Sales and business devel opment.

Product management.

Creative and content teams.

Cour se Offerings:
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By the end of this course, the participants will have able to:

e Develop effective digital marketing strategies for entertainment and leisure brands.

Create engaging and shareable content that resonates with target audiences.

Utilize social media platformsto build and nurture fan communities.

Implement data-driven campaigns to optimize audience engagement and conversion.

Analyze digital performance metrics to inform future marketing decisions.

Navigate the complexities of influencer marketing and brand partnerships.

Manage online reputation and public relations crises with confidence.

Course M ethodology:
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This training course employs a highly interactive and case-study-driven methodology to provide practical

and immersive learning experience. The program combines theoretical knowledge with hands-on application,
using real-world examples from the entertainment and leisure industries. Participants will engagein
collaborative teamwork exercises, simulating the process of launching a digital marketing campaign for a
new film, album, or event. These exercises will include tasks such as devel oping a content calendar, creating
asocial medialaunch plan, and analyzing campaign performance data. BIG BEN Training Center has
designed the curriculum to facilitate dynamic group discussions, live problem-solving sessions, and peer-to-
peer feedback, which encourages a deeper understanding of the course material. The training also features a
comprehensive project where participants will develop acomplete digital marketing strategy, from concept
to execution, for abrand of their choice. This approach ensures that participants not only learn key concepts
but also gain the practical skills and confidence needed to apply them successfully in their careers.

Course Agenda (Cour se Units):

Unit One: The Digital Entertainment M arketing Ecosystem

e Defining the modern digital audience.

o Understanding the content and |eisure consumer journey.

Strategic content planning for entertainment brands.

Fundamental's of audience research and analytics.

Ethical considerationsin digital promotion.

Building a brand narrative in a crowded market.

L everaging user-generated content for promotion.
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Unit Two: Social M edia Strategy and Community Building

o Platform-specific strategies for various social channels.

Building and managing online communities.

Creating viral marketing campaigns.

Influence on marketing and brand collaborations.

Social media advertising and paid promotion.

Reputation management and crisis communication.

Measuring social media ROI.

Unit Three: Content Creation and Storytelling

e Principlesof digital storytelling for emotional connection.

¢ Video marketing for film, music, and events.

Interactive content and gamification.

Podcasting and audio content strategies.

Email marketing for fan engagement.

Leveraging short-form content and emerging platforms.

Creative ideation and content brainstorming.

Unit Four: Data Analytics and Perfor mance Optimization

e Setting key performance indicators (KPIs) for digital campaigns.

Using analyticsto track audience behavior.

Campaign A/B testing and optimization.

Understanding conversion funnels for ticket sales and streaming.

Predictive analytics in audience targeting.

Marketing automation and personalization.

Reporting and presenting campaign results.

Unit Five: The Future of Entertainment Marketing
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Emerging technologies like virtual and augmented reality.

Therise of the creator economy.

Blockchain and NFTsin fan engagement.

Trendsin live event marketing.

Personalized marketing at scale.

Sustainability in digital marketing.

Future-proofing your skills and staying current.

FAQ:

Qualificationsrequired for registering to this cour se?

There are no requirements.

How long is each daily session, and what isthetotal number of training hoursfor the
cour se?

This training course spans five days, with daily sessions ranging between 4 to 5 hours, including breaks and
interactive activities, bringing the total duration to 20 - 25 training hours.

Something to think about:

In what ways does the ephemeral and emotional nature of entertainment products necessitate a
fundamentally different approach to digital marketing strategy compared to the promotion of physical goods
or services?

What unique qualities does this cour se offer compared to other
cour ses?
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Thistraining course is distinguished by its sharp focus on the specific challenges and opportunities within

the entertainment and leisure industries. Unlike generic digital marketing programs, this curriculum,
developed by BIG BEN Training Center, provides a deep dive into the unique audience behaviors, content
formats, and engagement strategies that define this sector. The program goes beyond surface-level tactics to
address the core of brand building in an industry where audience loyalty and emotional connection are
paramount. It emphasizes the importance of storytelling and community building over simple promotion,
teaching participants how to create compelling narratives that resonate deeply with fans. The courseis aso
future-oriented, exploring emerging technologies and trends that are reshaping the industry, such asthe
creator economy and blockchain. This blend of foundational principles, industry-specific case studies, and
forward-looking insights ensures that participants gain not only a mastery of current digital tools but also the
strategic mindset required to thrive in the ever-evolving world of entertainment marketing.
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