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Course Introduction / Overview:

This training course is designed to transition sales professionals from being transaction-focused to becoming

trusted advisors who build lasting client relationships. In today’s market, customers are looking for more

than a product or a service; they want solutions and a partner who can help them achieve their long-term

goals. This course provides a comprehensive framework for consultative selling, focusing on the essential

skills of active listening, needs analysis, and value-based communication. We will explore key principles

from prominent academic authors in the field, such as Neil Rackham, whose groundbreaking research in his

book, "SPIN Selling," revolutionized complex sales by emphasizing the power of questions over simple

product pitches. This program is essential for anyone who wants to move beyond short-term sales and build a

sustainable client base. BIG BEN Training Center has developed this curriculum to ensure participants can

uncover a client's core challenges, present tailored solutions, and foster a partnership that goes beyond a

single sale. By mastering these principles, professionals will not only increase their closing rates but also

build a reputation for being a strategic and valuable resource to their clients.

Target Audience / This training course is suitable for:



Sales professionals and account managers.

Business development executives.

Sales team leaders and managers.

Client relationship managers.

Consultants and strategic advisors.

Customer success professionals.

Entrepreneurs and small business owners.

Government agencies and non-profit organization leaders.

Target Sectors and Industries:

Professional services and consulting.

Information technology (IT) and software.

Financial services.

Healthcare and medical equipment.

Manufacturing.

Telecommunications.

Media and advertising.

Government agencies and their equivalents.

Target Organizations Departments:

Sales and business development.

Client relations and account management.

Strategic planning.

Marketing and communications.

Customer success.

Operations.

Training and development.



Course Offerings:

By the end of this course, the participants will have able to:

Master the four stages of the consultative selling process.

Conduct in-depth needs analysis to identify client challenges.

Develop a powerful questioning strategy to uncover hidden needs.

Articulate a value proposition that resonates with the client's business goals.

Build long-term trust and rapport with key stakeholders.

Handle objections by focusing on value rather than features.

Transition from a transactional mindset to a partnership-based approach.

Use storytelling to make a compelling and memorable pitch.

Manage client expectations and ensure post-sale satisfaction.

Develop a strategic plan for nurturing and growing client relationships.

Course Methodology:



This training course is built on a highly practical and immersive methodology to ensure a deep understanding

of consultative selling principles. The program uses a series of real-world case studies and role-playing

exercises that challenge participants to apply their skills in a safe environment. We will use a workshop

format to facilitate small-group discussions and collaborative problem-solving, where attendees can work

through complex sales scenarios. A key part of our approach is the use of expert-led coaching and

personalized feedback sessions, allowing participants to refine their questioning and communication

techniques in real time. We also incorporate interactive activities that help professionals understand client

psychology and decision-making processes. The focus is on developing a hands-on skill set that goes beyond

just learning concepts. BIG BEN Training Center has designed this program to empower every professional

to become a trusted advisor who can consistently identify client needs and deliver solutions that create

lasting value for both parties.

Course Agenda (Course Units):

Unit One: The Mindset of the Consultative Seller.

Understanding the difference between traditional and consultative selling.

Shifting your focus from products to client needs and solutions.

The role of empathy and active listening in building trust.

Developing a long-term relationship strategy.

Identifying the key components of a successful client partnership.

The importance of establishing yourself as a subject matter expert.

Overcoming internal resistance to a new sales approach.

Unit Two: Strategic Needs Analysis and Discovery.



Mastering the art of effective questioning.

Using the SPIN framework to uncover a client's pain points.

Identifying explicit and implicit needs.

Conducting research on a client's industry and business.

Creating a strategic discovery plan for your sales calls.

Using open-ended questions to encourage dialogue.

Uncovering the true business drivers behind a client's request.

Unit Three: Crafting a Value-Driven Solution.

Developing a solution that directly addresses a client's needs.

Building a compelling value proposition and presentation.

Communicating benefits and outcomes instead of features.

Using case studies and testimonials to build credibility.

Tailoring your message to different client stakeholders.

The role of storytelling in making your solution memorable.

Collaborating with internal teams to deliver the best solution.

Unit Four: Managing Objections and Building Consensus.

Understanding the root cause of client objections.

Developing a clear process for handling objections.

Turning objections into opportunities for further discovery.

Navigating multi-stakeholder decisions and internal politics.

Building consensus and gaining commitment from all parties.

The ethical considerations of persuasion.

Using a consultative approach to close the deal.

Unit Five: Nurturing and Growing Client Relationships.



Creating a strategic account management plan.

Developing a post-sale engagement strategy.

Identifying opportunities for upselling and cross-selling.

Conducting regular business reviews with clients.

Gathering and using client feedback to improve service.

Building a professional network within a client organization.

Sustaining the partnership for long-term revenue growth.

FAQ:

Qualifications required for registering to this course?

There are no requirements.

How long is each daily session, and what is the total number of training hours for the
course?

This training course spans five days, with daily sessions ranging between 4 to 5 hours, including breaks and

interactive activities, bringing the total duration to 20 - 25 training hours.

Something to think about:

In a market saturated with similar products, how can a sales professional shift their identity from a mere

vendor to a trusted advisor, making the human relationship itself the most valuable part of the deal?

What unique qualities does this course offer compared to other
courses?



This training course stands out by focusing on the mindset and methodology of consultative selling, a skill

set that goes far beyond traditional sales techniques. While other courses may teach product-focused selling,

our program is designed to help professionals become strategic partners to their clients. We provide a robust

framework based on the groundbreaking work of academic experts like Neil Rackham, whose insights on

strategic questioning are a core part of our curriculum. The course is not theoretical; it is built on a

foundation of real-world case studies and immersive role-playing exercises, ensuring participants gain

practical, hands-on experience in building rapport, uncovering needs, and presenting tailored solutions. This

program emphasizes the importance of active listening and emotional intelligence, skills that are critical for

long-term relationship building. By focusing on creating value for the client first, this course teaches

professionals how to not only close deals but also secure repeat business and referrals, building a resilient

and sustainable client base. BIG BEN Training Center has designed this program to empower professionals

to sell more effectively by selling smarter, transforming their approach from transactional to relational.


