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CourseIntroduction / Overview:

In aworld where information spreads rapidly, understanding public opinionis acritical skill for decision
makersin every sector. This comprehensive training program, provided by BIG BEN Training Center, is
designed to give you a deep understanding of how public opinion is formed, measured, and analyzed. We
will go into the science and art of media polling, covering topics from survey design and data collection to
statistical analysis and interpreting results accurately. Y ou will learn to identify and correct for biases, and
also recognize how media coverage can shape public perception. The course draws on the work of influential
academics, such as Walter Lippmann, akey figure in modern political science and author of the seminal
book "Public Opinion," which explores the ways people perceive and react to their environment. We will use
hisideas to understand how public attitudes are created. This program is for anyone who wants to make
smarter, data-driven decisions. It will help participants find out how public sentiment works.

Target Audience/ Thistraining courseis suitablefor:

e Public relations professionals.

Political campaign managers.

Market research analysts.

Journalists and media producers.

Government and public policy advisors.

Social science researchers.

Communications and marketing directors.

Target Sectorsand Industries:
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Public relations and advertising agencies.

Political and government sectors.

Media and broadcasting companies.

Market research firms.

¢ Academic and non-profit organizations.

Public administration.

Government agencies and public institutions.

Target Organizations Departments:

e Public relations and communications.

Market research and analytics.

Policy and strategy.

Political campaigns.
News and editorial.

Corporate social responsihility.

Business intelligence.

Cour se Offerings:
By the end of this course, the participants will have able to:

e Design and execute effective public opinion surveys and media polls.

Analyze complex datato find out key public sentiment trends.

Differentiate between real opinion and media-manufactured narratives.

Develop a deep understanding of survey sampling methods and statistical significance.

Forecast public reaction to policies, products, and campaigns.

Master the use of modern tools for data collection and public opinion research.

Apply ethical standards to the practice of polling and public opinion analysis.
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Course M ethodology:

BIG BEN Training Center uses avariety of methods to ensure arich and practical learning experience. This
program uses a blend of theory and hands-on practice, giving participants the skills, they need to succeed.
We will begin with in-depth lectures on the principles of public opinion, followed by case studies of both
successful and failed media polls. Participants will work in small groups to design their own survey, collect
data, and analyze the results, simulating a real-world polling project. Interactive sessions, including live
debates and discussions, will challenge participants to critically evaluate data and media narratives. We will
also have feedback sessions where participants can present their findings and receive constructive criticism
from the instructor and their peers. The program also uses modern software tools for data analysis. We
believe this comprehensive approach, which combines academic principles with practical, real-world
application, will prepare participants to become experts in the field of public opinion analysis.

Course Agenda (Cour se Units):

Unit One: The Foundation of Public Opinion
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What public opinion isand how it is formed?

Therole of mediain shaping public narratives.

The psychology behind public attitudes and belief systems.

The history of polling and itsinfluence on society.

Understanding cognitive biases and their effect on survey results.

The difference between public perception and public opinion.

Ethical responsibilities of pollsters and analysts.

Unit Two: Principles of Survey Design and Sampling

¢ Designing questions for accuracy and clarity.

Choosing the right sampling method for your audience.

Avoiding common mistakes in survey and poll construction.

Data collection methods, from traditional to digital.

Understanding margin of error and statistical significance.

Weighting data to reflect the target population.

The basics of quantitative and qualitative research.

Unit Three: Data Analysisand Interpretation

¢ Using data analysis tools to find trends and patterns.

Visualizing datato tell aclear story.

Interpreting poll resultsin apolitical or commercial context.

Identifying and handling misleading or biased data.

Using longitudinal analysis to track changes in opinion.

Creating compelling reports and presentations of your findings.

The art of making predictions from poll data.

Unit Four: Media Palling and its Influence

www.bigben-training.com




How media outlets conduct and report polls.

The influence of media polls on public behavior and voting.

The "bandwagon" and "underdog” effects.

Analyzing election polls and their accuracy.

The role of social mediain public opinion sensing.

Managing media relations during a polling cycle.

How to respond to misleading media coverage of polls.

Unit Five: Applied Public Opinion Analysis

e Case study analysis of major historical and current polls.

Developing a public opinion strategy for acompany or government agency.

Using pollsto shape public policy and corporate strategy.

Simulating afull public opinion research project.

The future of public opinion analysis, from Al to big data.

Applying these skillsin your specific industry.

A review of key concepts and afinal project.
FAQ:

Qualificationsrequired for registering to this cour se?

There are no requirements.

How long is each daily session, and what isthetotal number of training hoursfor the
cour se?

This training course spans five days, with daily sessions ranging between 4 to 5 hours, including breaks and
interactive activities, bringing the total duration to 20 - 25 training hours.

Something to think about:
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How has the proliferation of social media and real-time data collection altered the fundamental principles of

public opinion analysis as defined by early theorists like Walter Lippmann?

What unique qualities does this cour se offer compared to other
cour ses?

Thistraining is different because it goes beyond the simple mechanics of polling and gets into deeper
academic and ethical considerations. Many coursesin this area focus just on the tools, but this program,
presented by BIG BEN Training Center, emphasi zes the "why" behind public opinion, drawing on insights
from sociology, political science, and psychology. Participants will not only learn how to run a poll, but they
will aso find out why people hold certain beliefs and how those beliefs are shaped by media. The curriculum
is built on a project-based |earning model, where participants will get to work on a complete research project
from start to finish. This hands-on experience is akey part of the program, setting it apart from more passive
learning environments. We also put alot of emphasis on the ethical responsibilities of those who work with
public opinion. We believe that understanding the potential for manipulation is just asimportant as knowing
how to get a clean data set.
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