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CourseIntroduction / Overview:

Thisintensive training course is designed to transform participants into highly effective content and
advertising creators, equipping them with the writing skills for content and the strategic mindset needed to
produce high-impact, results-driven copy. In today’ s competitive digital landscape, merely writing is not
enough; you must master the art of persuasive copywriting that resonates with the target audience and drives
action. This program provides an A-to-Z approach, blending classical advertising principles with modern
digital content marketing best practices. Participants will delve into the psychology of influence, learning
how to craft compelling brand storytelling across various platforms, from website copy to social media ads.
We will explore the framework laid out by influential figureslike David Ogilvy, often called the Father of
Advertising, whose book Ogilvy on Advertising emphasizes the power of research and Big Ideas in creating
effective campaigns. This course focuses on devel oping content that establishes thought leadership and
achieves measurable conversion rate optimization. Through practical exercises and real-world case studies,
BIG BEN Training Center is committed to helping you elevate your content from simple text to a powerful
strategic asset, ensuring you can consistently produce engaging, informative, and high-performing content
that meets business objectives and stands out in a crowded market. It’s an essential program for anyone
serious about improving their professional writing skills and content strategy execution.

Target Audience/ Thistraining courseissuitablefor:
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e Marketing and Communications Managers.

e Content Specialists and Content Writers.

e Advertising and Copywriters.

¢ Public Relations Professionals.

e Social Media Managers and Specialists.

e Brand Managers and Brand Strategists.

e Small Business Owners and Entrepreneurs responsible for their own marketing.
¢ Digital Marketing Executives.

e E-commerce and Product Marketing Teams.

Target Sectorsand Industries:

e Technology and Software (SaaS) companies focused on clear product communication.

e Financia Services and Banking, which require regulatory-compliant, persuasive communication.
e E-commerce and Retail for optimizing product descriptions and advertising copy.

¢ Healthcare and Pharmaceutical for simplifying complex information into accessible content.

e Media, Publishing, and Entertainment for creating engaging editorial and promotional content.

e Consulting and Professional Services for establishing expertise and thought leadership.

e Non-Profit Organizations for compelling fundraising and awareness campaigns.

e Government Agencies and equivalents, including municipal and federal bodies, for clear public
information and policy communication.

Target Organizations Departments:

e Marketing and Digital Marketing Departments.

Corporate Communications and Public Relations Departments.

Sales Enablement Teams.

Learning and Devel opment Departments.

Product Development and Product Marketing Teams.

Customer Experience and Customer Success Teams.

Content Strategy and Content Operations Departments.
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Cour se Offerings:

By the end of this course, the participants will have able to:
o Apply advanced persuasive writing techniques to generate compelling advertising and marketing
materials.

e Develop aclear, actionable content strategy aligned with specific business goals and the customer
journey.

¢ Master the fundamentals of conversion copywriting to increase click-through rates and sales
conversions.

¢ Analyze and adapt writing style and tone for different target audience personas and digital
platforms.

e Create powerful headlines and calls to action that immediately capture attention and drive desired
responses.

¢ Implement effective brand storytelling principles to build emotional connections and differentiate
the brand.

e Practice efficient editing and proofreading methods to ensure all content is high-quality and error-
free.

e Understand and apply psychological triggersin copywriting for ethical and effective persuasion.
e Construct a consistent and authentic brand voice across all communications.

e Develop professional writing skills for various formats, including web pages, emails, and social
media posts.

Course M ethodology:

www.bigben-training.com




This training course employs a highly interactive and practical methodology designed to foster deep

understanding and immediate application of persuasive copywriting and content strategy principles. The
foundation of the learning experienceis built on amix of engaging delivery methods, ensuring maximum
participant engagement and retention. We will use real-world case studies from successful global brandsto
analyze effective digital content marketing strategies and dissect what makes certain advertisements and
content pieces perform exceptionally well. Participants will be actively involved in numerous interactive
sessions and hands-on writing drills, where they will practice crafting high-impact copy for various
scenarios, from devel oping a compl ete customer journey map to writing compelling social media ad sets.
Teamwork is acore component, involving group critiques, collaborative content planning exercises, and
peer-review sessions to develop critical analytical skills. Detailed, constructive feedback on writing
assignments will be provided to personalize the learning path for continuous improvement in their writing
skillsfor content. The instructor will use ablend of short lectures, practical workshops, brainstorming
sessions, and live editing demonstrations. This approach transforms theoretical knowledge into applied
professional writing skills, making sure participants leave with a portfolio of work and the ability to
immediately use their new content creation expertise in their roles. The entire process at BIG BEN Training
Center isfocused on practical, measurable skill development.

Course Agenda (Cour se Units):

Unit One: The Core Principles of High-lmpact Writing and Content Strategy
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Understanding the purpose of persuasive communication in marketing and advertising.

Identifying and segmenting your target audience and developing clear buyer personas.

Defining the customer journey and mapping content to each stage for maximum impact.

Crafting a compelling brand voice and tone of voice guidelines.

The psychology of persuasion: using triggers like scarcity, social proof, and authority.

The importance of the "Big Ided" in advertising, inspired by David Ogilvy.

Overcoming writer's block and establishing a consistent content creation workflow.

Unit Two: Mastering Persuasive Copywriting Fundamentals

e Writing powerful, attention-grabbing headlines that demand a click.

Developing irresistible value propositions and unique selling propositions.

Structuring copy for optimal readability and scannability on digital platforms.

Techniques for effective storytelling and humanizing your brand through narrative.

The art of the Call to Action (CTA): designing CTAs that convert.

Eliminating fluff and jargon: writing with clarity, concision, and impact.

Practical exercisesin writing short form copies for paid advertisements.

Unit Three: Conversion Copywriting and Writing for the Web

e Fundamentals of conversion rate optimization (CRO) in content.

Writing high-converting landing pages and website copy.

The power of testimonials, social proof, and handling objections in copy.

Creating compelling product descriptions and e-commerce copy that sells.

Writing effective email marketing sequences and newsl etters.

Optimizing content for mobile viewing and different screen sizes.

Analyzing the performance of web copy using simple metrics.

Unit Four: Digital Content Marketing and Specialized Formats
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Devel oping thought leadership content, such as white papers and detailed guides.

Creating engaging and shareable social media content for various platforms.

Writing script-outs and narratives for video content and webinars.

Structuring and writing high-value blog posts and articles.

Using case studies and success stories to build credibility and trust.

Principles of content governance and managing a content calendar.

Maintaining content quality through arobust editing and proofreading process.

Unit Five: Advanced Professional Writing Skillsand Future Trends

¢ Advanced techniques for editing: self-critique and peer-review processes.

Understanding the legal and ethical considerations in advertising and content writing.

Measuring content effectiveness: key performance indicators (KPIs) beyond vanity metrics.

Repurposing and optimizing existing content for new channels and audiences.

Introduction to advanced tools and technology for content creation.

Therole of empathy and emotional intelligence in modern brand storytelling.

Final workshop: developing a complete, multi-channel content strategy plan.
FAQ:

Qualificationsrequired for registering to this cour se?

There are no requirements.

How long is each daily session, and what isthetotal number of training hoursfor the
cour se?

This training course spans five days, with daily sessions ranging between 4 to 5 hours, including breaks and
interactive activities, bringing the total duration to 20 - 25 training hours.

Reflection Question:
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Considering the psychological principles of persuasion discussed in this course, what is the most significant

ethical challenge faced by modern persuasive copywriting in the digital age, and how can a content creator
proactively address it within their content strategy?

What unique qualities does this cour se offer compared to other
cour ses?
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This training course stands out by providing an integrated, strategic perspective that moves beyond basic

grammar and mechanics, focusing instead on the practical application of persuasive copywriting as a core
business driver. Unlike programs that emphasize only one aspect, this course is meticulously structured to
cover the entire spectrum, from foundational professional writing skills to advanced content strategy and
measurable conversion rate optimization. We bridge the gap between creative writing and measurable
marketing by deeply exploring the psychological and behavioral science behind effective communication, a
crucia element for high-impact content creation. The curriculum is built around the need for writing skills
for content that directly contributes to the bottom line, using a hands-on, workshop-based model that
prioritizes individual feedback and redlistic, challenging assignments. Participants don't just learn what to
write, they learn why certain types of content and messaging—supported by a strong brand voice and
focused target audience research—generate specific results. The inclusion of classical academic insights, like
the works of David Ogilvy, alongside current digital content marketing trends gives this course arobust,
timeless quality. This unique, dual focus on high-level strategy and granular, actionable writing skills ensures
that graduates of the BIG BEN Training Center program are not merely writers, but strategic content
architects capable of designing and executing full-scale campaigns that build thought |eadership and propel
business growth.
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