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:Course Introduction / Overview

In today's saturated media landscape, traditional advertising is losing its impact. This course delves into the
powerful disciplines of brand journalism and corporate storytelling, transforming how organizations connect with
their audiences. It moves beyond mere promotion to focus on creating valuable, engaging, and authentic content
that builds trust and establishes thought leadership. As content marketing expert Ann Handley argues in her book
"Everybody Writes,” the ability to communicate with clarity and empathy is a critical business asset. This program is
designed to equip professionals with the journalistic mindset and narrative techniques needed to uncover and
articulate their organization’s most compelling stories. Participants will learn to think like reporters, finding
newsworthy angles within their own companies and crafting narratives that resonate on an emotional level. BIG
BEN Training Center has developed this immersive experience to provide a comprehensive framework, from
developing a core brand narrative to deploying multi-platform storytelling campaigns and measuring their tangible
impact on business objectives. This is not just a content creation course; it is a strategic communications

.masterclass designed to build lasting brand equity and audience loyalty

:Target Audience / This training course is suitable for

.Public Relations Managers and Specialists e
.Corporate Communications Professionals e
.Marketing Directors and Managers e
.Content Strategists and Creators e

.Brand Managers and Executives e

.Social Media Managers e

.Internal Communications Specialists e
.Business Owners and Entrepreneurs e

.C-Level Executives and Business Leaders e

:Target Sectors and Industries

.Technology and Software Development e
.Financial Services and Banking e

.Healthcare and Pharmaceuticals e

.Consumer Goods and Retail e

.Professional Services and Consulting e

.Energy and Utilities e

.Governmental and Public Sector Organizations e

.Non-Profit and Charitable Foundations e

ducation and Acac_i__ei
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al'branding and communication

.Sales and Business Development

.Executive Leadership Offices

.Content Development and Strategy

JInvestor Relations

:Course Offerings

:By the end of this course, the participants will have able to

.Develop a compelling and authentic corporate narrative that aligns with business goals e

Apply journalistic principles to create credible and engaging brand content e

.Master storytelling techniques to connect with audiences on an emotional level e

.Identify newsworthy stories within their organization to build thought leadership e

.Structure and write various forms of brand journalism content, from articles to case studies e
.Adapt and distribute stories effectively across multiple digital and traditional platforms e
.Develop a strategic content calendar for consistent and impactful storytelling e

.Measure the ROl and impact of storytelling initiatives on brand perception and engagement e
.Utilize narrative frameworks for effective crisis communications and reputation management e

.Foster a culture of storytelling within their teams and organization e

:Course Methodology

The training methodology at BIG BEN Training Center is designed for maximum engagement and practical
application. This course rejects passive learning in favor of a dynamic, hands-on approach. Participants will engage
in interactive lectures, group discussions, and brainstorming sessions to deconstruct the principles of effective
brand journalism and corporate storytelling. A significant portion of the training is dedicated to practical
workshops where attendees will work on developing their own brand narratives and story ideas. We will analyze
real-world case studies from leading global brands, dissecting both their successes and failures to extract
actionable insights. Participants will receive constructive, peer-to-peer and instructor-led feedback on their work,
ensuring they can refine their skills in a supportive environment. The course incorporates individual exercises,
team-based projects, and practical simulations of content creation and crisis communication scenarios. This
blended learning approach ensures that participants not only understand the theories but also leave with the
confidence and practical tools to implement a powerful storytelling strategy immediately upon returning to their

.organizations

:(Course Agenda (Course Units

Unit One: The Foundations of Strategic Corporate Storytelling

— ' BlesRcand lournalism vs. Content Marketing e
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Unit Two: Developing Your Brand’s Narrative and Voice

.Conducting a Brand Narrative Audit

.Mapping Your Audience Personas and Their Journeys

.Defining Your Unique Brand Voice and Tone

.Crafting Your Core Message and Value Proposition

.Developing Key Story Pillars and Content Themes

.Techniques for Uncovering Authentic Stories Within Your Organization

.Creating a Centralized Storytelling Playbook for Consistency

Unit Three: The Journalist’'s Toolkit for Brand Content

.Thinking Like a Reporter: Finding Newsworthy Angles

.Mastering the Art of the Interview for Story Gathering
.Structuring a Narrative: The Hero's Journey and Other Frameworks
.Writing Compelling Headlines and Leads that Grab Attention
.Using Data and Research to Support Your Stories

.Techniques for Humanizing Corporate and Technical Topics

.Editing and Polishing Your Content for Maximum Impact

Unit Four: Multi-Platform Storytelling and Distribution

.Adapting Your Core Narrative for Different Channels

.Crafting Stories for Blogs, Articles, and White Papers

.Visual Storytelling: Video, Infographics, and Photography

Audio Storytelling: The Power of Podcasts and Brand Sound
.Leveraging Social Media for Micro-Storytelling and Engagement
.Developing a Strategic Content Distribution and Amplification Plan

.Integrating Employee Advocacy into Your Storytelling Strategy

Unit Five: Measuring Impact and Advanced Applications

.Setting KPIs and Measuring the ROl of Storytelling

.Using Analytics to Refine Your Content Strategy

.Advanced Storytelling for Crisis Communications and Reputation Management

.Crafting Compelling Executive and Leadership Narratives
.Building a Sustainable Culture of Storytelling Within the Organization

and Journalism and Corporate Narrative
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How long is each dafly=s

mper of training hours for

?the course

This training course spans five days, with daily sessions ranging between 4 to 5 hours, including breaks and
.interactive activities, bringing the total duration to 20 - 25 training hours

:Something to think about

In an era of increasing audience skepticism and the rise of Al-generated content, how can a corporation use
?storytelling to build genuine trust without being perceived as manipulative

What unique qualities does this course offer compared to other
2courses

This course distinguishes itself by deeply integrating the ethical discipline of journalism with the strategic
objectives of corporate communications. While many courses focus solely on content creation techniques, this
program emphasizes the foundational process of uncovering and validating authentic stories within an
organization. It teaches participants not just how to write, but how to think like investigative reporters—to ask the
right questions, to listen with intent, and to find the human element in every corporate initiative. The curriculum
moves beyond generic storytelling frameworks to provide a robust methodology for building a cohesive and
sustainable brand narrative that can be deployed consistently across all platforms. Furthermore, the course places
a strong emphasis on measurement and impact, equipping participants with the skills to demonstrate the tangible
business value of their storytelling efforts to executive leadership. The highly interactive, workshop-based format
ensures that attendees leave not with abstract theories, but with a practical, actionable blueprint for a storytelling
strategy they can implement immediately, making it a transformative experience for any communications

.professional
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